TWO-YEAR MBA PROGRAM

Students enhance interpersonal and leadership skills by working in a team-based
environment. The curriculum offers numerous opportunities to gain hands-on experience
through internships, case competitions and project/consulting courses.

YEAR ONE
Fall Semester Credits
MGMT 501 Accounting for Managers 4
MGMT 503 Statistical Analysis for Managers 4
MGMT 505 Finance for Managers 4
MGMT 508 Organizational Behavior 4
MGMT 514 Professional Development 1
MGMT 516 Oral and Written Communications 2
19
Spring Semester
MGMT 500 Management Information Systems 4
MGMT 502 Economics 4
MGMT 506 Marketing for Managers 4
MGMT 507 Operations Management 4
Elective* (overload) 4
20
YEAR TWO
Fall Semester
MGMT 540 Strategic Management 4
Elective* 4
Elective* 4
Elective* 4
16
Spring Semester
MGMT 530 Ethical and Global Issues in Business 2
Elective* 4
Elective* 4
Elective* 4
14

*Electives must include one interpersonal skills elective and one technology elective.
Full-time students are required to participate in an internship while enrolled in the program.
The internship may be used to fulfill an elective requirement or may be undertaken on a
not-for-credit basis.

Areas of Concentration — Finance, Management Information Systems, Marketing, Leadership/
Consulting, Supply Chain Management (A minimum of three electives in any one area qualifies a
student for a concentration.)



